
NOT YOUR HOBBY MARKETING SOLUTIONS 

Create A Month's Worth 
of Social Media Content 

in One Work Day

IF YOU HAVE CUSTOMERS YOU HAVE A BUSINESS, NOT A HOBBY 
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Welcome

Thanks for joining me! 

Someone who has sold beer for a 
really long time

has run multiple brewery 
marketing campaigns for over 

a decade

Hey! that's me

in multiple states for multiple 
breweries, juggling up to 12 

wholesalers simultaneously
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The Mission THE PROBLEM 
Social media marketing is time consuming, challenging, 
and overwhelming 

THE SOLUTION 
Find a more efficient way to use social media to 
promote your brewery without outsourcing or causing 
stress 

LEARN IT 
Batch plan your social media, create engaging content, 
optimize your social media marketing 

BENEFITS 

Saves you time, money, effort, reduces stress 
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The Goal 

By the end of this session, you should... 

Know how to create, schedule, publish and 
nurture your brewery social media content 
to save you time and effort, plus reduce your 
overwhelm associated with social media 
marketing. 

Let's do this! 



Topics to Cover

• The Basics 

• Plan It 

• Execute It 

• Optimize It 
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The
Basics

ARE YOU ON SOCIAL OR USING SOCIAL? 

ESTABLISH YOUR GOALS 

TOOLS TO MAKE LIFE EASIER 

PICKING YOUR PLATFORMS 

FINDING YOUR TARGET AUDIENCE 
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Are you ON 
social media or 

USING social 
media?

TAKE YOURSELF OUT OF THE 

EQUATION 
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Example:



BUILDING BRAND AWARENESS 

Brand mentions, shares, post reach, impressions - how 

many people on social know you exist and are familiar 

with your brands 

BRAND REPUTATION 
Customer satisfaction, share of voice, customer service - 

monitoring your online reputation, how you're doing in 

comparison to your competitors & servicing your 

customer base 

ENGAGEMENT 
Audience growth, engagement rate - connects 

you with your target audience & allows you to 

interact with them 

CONVERSIONS 
Actual sales or completed actions that lead to 

sales 

Online store purchases, email sign ups, link 

clicks, email opens, social shares 
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STOCK PHOTOS 

software 

STORAGE DEVICE 

cloud or drive 

PHOTO EDITOR 

software 

Tools You Will Need
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SOCIAL MEDIA MANAGEMENT TOOL 

software 

GOOGLE APPS 

software 

PLAN 

spreadsheet tool 



SUGGESTED 
TOOLS 

CANVA 
www.canva.com 
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PHOTOSHOP 

EXPRESS 
app store 

BUFFER 
www.buffer.com 

HOOTSUITE 
www.hootsuite.com 

GOOGLE 

DRIVE 
www.google.com 

DROPBOX 
www.dropbox.com 

UPSPLASH 
www.upsplash.com 

FOTOR 
app store 
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Finding Your Target 
Audience

create a persona for every target 

customer 

learn to speak their language 

avoid brand noise 



Target
Customer
Worksheet
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Social Media 
Platforms Facebook 

Snapchat 

Pinterest 

Twiter 
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Instagram 

Tumblr 

Yelp Untappd 



Plan It
BATCH PLAN YOUR CONTENT 



BRAIN DUMP
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with your target consumer in mind, what are all the topics that you could post about 
that would bring them value? 

What do you sell physically? 
But what do you sell emotionally, philosophically and socially? 

Your taproom is a specific type of gathering place? 
Do you make families feel accepted? 

Do you donate to local charities? 

Benefits, not just features! 



People Purchase the End 
Result, Not the Product

Where are you transporting them? 

What will they look like after they interact or 

buy something from you? 

Transformation
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Common
Themes to 
Engage Your 
Audience

BEHIND THE SCENES 

ORIGIN STORY 

How is the beer made? 

Who makes it? 

How did the brewery get started? 

HIGHLIGHT YOUR COMMUNITY 
Involvement of the brewery 

Spotlight on other local businesses 

SOCIAL PROOF 
Statistics, facts, awards, testimonials 



Organize Your Topics
Go through all your post ideas 

Look for patterns or themes 

Group them together 

Pick 6 to 8 main topics 

This is your content "bank"  

This content bank will guide your posts every month 
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Clear messages 

to your target 

audience 

Brand Consistency
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Your Editorial Calendar
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Your Editorial Calendar
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Sample Calendar

Fill out all your 

days with your 

various topics 



 Collecting and Creating 
Media for Your Posts

Utilize what you have already 

Plan to create it
Don't stress, just make a note to add it 

later 



REPURPOSE OLD 

CONTENT 
HIT UP YOUR STAFF 

FOR THEIR CONTENT 
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User Generated Content

Social media posts from consumers or 

anyone outside your organization that has 

tagged your brewery or hashtagged your 

beers/brewery or tagged themselves at your 

location 

You can repost this content as long as you 

give credit to them for the content or photo 



Customize for your brewery

Add your logo or beer description or what 

the label might look like to make it yours 

Use Stock Images



Media Storage
• Cloud storage 

• External hard drive 

• USB thumb drive 

Name your files things that make sense to 

you, so that you can easily find them later 
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Execute It
SCHEDULING YOUR SOCIAL MEDIA 
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Write Out Your Posts

•  full calendar 

• detailed posts 

•  specific media 

•  intent and purpose 

• brand consistency 

•  it's not about you 



Uploading Your Social 
Media Posts

This is where we add our media, captions, 

links and hashtags 

Social Media Management 
Tool
All platforms work differently, but the 

process is the same 



Using Hootsuite as an Example:
• Publisher screen
• Click on your date & time for post
• Select "Add Post"



Using Hootsuite:
• Select social network
• Add your media
• Set the age limit
• Caption with text
•  Include hashtags
•  Include links
•  Include a CTA
• Then hit schedule
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Days and Times 
to Post

INSIGHTS 

RULE OF THUMB 

Your best bet 

Try to post once at day or at 

least a few times each week at 

times you think your target 

audience will be paying 

attention 



Frequency
YOU'RE GIVING YOUR TARGET 

AUDIENCE MORE OPPORTUNITIES 

TO ENGAGE WITH YOUR CONTENT 

BEWARE THE ALGORITHMS 
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Captions

Copywriting - sales conversions 

Persuasive language - you're influencing 

people, not being "salesy" 

How would you speak to someone about 

your brewery or beers? 

Hook - Body - Links - CTA - Hashtags 



HASHTAGS 

• Words to describe your brewery 

• Words to describe your beers 

• Words to describe your post 

• Trending related words 

• Double check it's really what you want 

KEEP A BANK OF HASHTAGS TO COPY AND PASTE 

TO MAKE THINGS EASIER 

Use the three-tiered strategy 
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Using Links

Most networks will let you include links 

Instagram does with some restrictions 

IG Hack:  Link Tree or use an unlisted page 

on your own website 

Link shortening - Owly, Bitly, TinyURL 



Optimize It
GROW YOUR FAN BASE 
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GIVE WHAT YOU WANT TO GET 

$1.80 STRATEGY 

SOCIAL LISTENING 

TAGS, HASHTAGS, LOCATIONS TAGS, ETC. 

LIKES, COMMENTS, SHARES 

GENUINE CONVERSATION WITH YOUR FANS 
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Engagement
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Stay
Active

USE YOUR PLANNING TOOLS 

WATCH YOUR ENGAGEMENT 

WATCH YOUR ANALYTICS 

SHARE IN THE MOMENT! 

RECREATE SUCCESS 



GET SOCIAL 
WITH ME FACEBOOK 

@notyourhobbymarketing 

LINKED IN 
linkedin.com/company/not-

your-hobby-marketing-

solutions 

INSTAGRAM 
@notyourhobbymarketing 

WEBSITE 
https://www.notyourhobbymarketing.com 

EMAIL 
julie@notyourhobbymarketing.com 

SEND ME YOUR STORIES! 

THANK YOU! 


