
NOT YOUR HOBBY MARKETING SOLUTIONS 

Turning Your Social 
Media Posts Into Sales 

IF YOU HAVE CUSTOMERS YOU HAVE A BUSINESS, NOT A HOBBY 
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Welcome 

Thanks for joining me! 

Hi there, I 'm Jul ie 

•  13+ years in the beer industry 
•  10+ years in the service industry 
•  BA in Market ing 
•  Cicerone Cert i f ied 
•  Pink Boots Society: regional  chapter 

leader, chapter leadership chair,  
educat ion and membership task force 

•  Women of the Vine & Spir i ts,  
American Cider Associat ion, member 
of mult ip le state brewery gui lds 

•  BA Member and Mentor, DEI Sub-
committee 

•  Publ ished in Craft  Brewing Business, 
The Brewer Magazine and Fintech 
onl ine - member of the North 
American Gui ld of Beer Writers 

•  taught at UVM 
•  educator,  publ ic speaker, writer,  

advocate 



The Problems 
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Social media is confusing 

Social media is time-consuming 

Social media is overwhelming & changes quickly 

I don't know how to measure the effectiveness of my 
social media marketing efforts 

I can't sell alcohol on social media 
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Solutions! 
•  the fundamentals of social media 

marketing 
•  ways to save time and effort 
•  the anatomy of a great post 
•  tools to use to make your job 

easier 
•  how to create sales conversions on 

social media 
•  basic analytics 
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Fundamentals of 
Social Media 

BRAND AWARENESS 

USE SCHEDULING SOFTWARE 

VANITY METRICS 

ORGANIC REACH VS PAID CONTENT 

ENGAGEMENT IS THE KEY TO SUCCESS 

THE ALGORITHM CONTROLS YOUR REACH 

INTERACT TO GROW 



Save Time & 
Effort 

•  Create a content bank 
•  Batch plan your social media 

content 
•  Advance scheduling 
•  Hashtag bank 
•  Build up a media library 
•  Repurpose your content 



ANATOMY OF A GREAT POST 
Your checklist 

MEDIA 
sensory 

emotional 
situation 

EFFECTIVE CAPTION 
Hook, body, call to action 

RELEVANT LINKS & 
HASHTAGS 

use clickable links 
hashtag strategy for maximum reach 





Content Themes 
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Editorial 
Calendar 
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Tools and 
Apps 
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Use a Social 
Media 

Manager 
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Creating Sales-
Focused Content 

The goal is to provide your audience with 
branded content that will pique their 

interest and drive a purchase decision 



3 Common Mistakes 
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You're not priming your audience for 
sales 

You're talking about features and not 
benefits 

Focusing on short term gains 



BEST PRACTICES FOR 
SALES POSTS 

BUILD AUTHORITY 
Know, like and trust factor 

SHIFT THEIR MINDSET 
Your value proposition 
Unique selling points 

COMBAT OBJECTIONS 
Counter their objections indirectly 



SELL MORE ON 
SOCIAL MEDIA 

SHOP FROM POSTS 
clickable social media content 

DRIVE TRAFFIC TO ONLINE 
STORE 

e-commerce 
third party provider 

CROSS PROMOTIONS 
community events 

other local businesses 
beer finder (if legal) 
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Basic Analytics 

•  Awareness 
•  Engagement 
•  Conversions 

Social Media Insights 
Website Analytics 
Google Analytics 
Social Media Management Tool 



Any questions? 

Please find me online! 
www.notyourhobbymarketing.com 
or emai l  me direct:  jul ie@notyourhobbymarket ing.com 

Vis i t  my website to book a cal l  with me! 

Follow me on social media @notyourhobbymarketing on: 

And @NotYourHobbyMS on Twitter 

THANK YOU! 


